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Forward-Looking Statements

Statements contained in this Form 10-K that are not historical facts are forward-looking statements that are made
pursuant to the safe harbor provisions of the Private Securities Litigation Reform Act of 1995. In addition, words such
as “believes,” “anticipates,” “estimates,” “plans,” “expects,” and similar expressions are intended to identify forward-looking
statements. These statements are made as of the date of this report or as otherwise indicated, based on current
expectations. We undertake no obligation to update this information. A number of important factors could cause our
actual results for 2013 and beyond to differ materially from those expressed in any forward-looking statements made
by or on our behalf. Forward-looking statements are not guarantees of future performance as they involve a number of
risks, uncertainties and assumptions that may prove to be incorrect and that may cause our actual results and
experiences to differ materially from the anticipated results or other expectations expressed in such forward-looking
statements. The risks, uncertainties and assumptions that may affect our performance, which are described in Item 1A
of this report, include our financial leverage and debt service requirements, dependence on key personnel, dependence
on key stations, U.S. and local economic conditions, our ability to successfully integrate acquired stations, regulatory
requirements, new technologies, natural disasters and terrorist attacks. We cannot be sure that we will be able to
anticipate or respond timely to changes in any of these factors, which could adversely affect the operating results in
one or more fiscal quarters. Results of operations in any past period should not be considered, in and of itself,
indicative of the results to be expected for future periods. Fluctuations in operating results may also result in
fluctuations in the price of our stock.
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PART I

Item 1.
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Business

We are a broadcast company primarily engaged in acquiring, developing and operating broadcast properties. As of
February 28, 2013, we owned and/or operated four television stations and four low-power television stations serving
two markets, five radio information networks, and sixty-one FM and thirty AM radio stations serving twenty-three
markets, including Bellingham, Washington; Columbus, Ohio; Norfolk, Virginia; Milwaukee, Wisconsin;
Manchester, New Hampshire; Des Moines, lowa; and Joplin, Missouri.

The following table sets forth information about our radio stations and the markets they serve as of February 28, 2013:

Station

FM:
WKLH
WHQG
WIMR-FM
WNRG-FM
WSNY
WNND
WNNP
WVMX
WNOR
WAFX
KSTZ
KIOA
KAZR
KLTI-FM
KIOA-HD2
WMGX
WYNZ
WPOR
WCLZ

Market (a)

Milwaukee, W1
Milwaukee, W1
Milwaukee, W1
Milwaukee, W1
Columbus, OH
Columbus, OH
Columbus, OH
Columbus, OH
Norfolk, VA
Norfolk, VA
Des Moines, IA
Des Moines, IA
Des Moines, IA
Des Moines, IA
Des Moines, IA
Portland, ME
Portland, ME
Portland, ME
Portland, ME

2012
Market
Ranking

By Radio
Revenue (b)

29
29
29
29
36
36
36
36
40
40
68
68
68
68
68
78
78
78
78

2012
Market

Ranking
By Radio

Market (b) Station Format

38
38
38
38
35
35
35
35
44
44
73
73
73
73
73
90
90
90
90

Classic Rock
Rock

Urban Adult Contemporary

Contemporary Hits
Adult Contemporary
Adult Hits

Adult Hits

Hot Adult Contemporary
Rock

Classic Rock

Hot Adult Contemporary
Classic Hits/Oldies
Rock

Adult Contemporary
Contemporary Hits

Hot Adult Contemporary
Classic Hits/Oldies
Country

Adult Album Alternative

Target
Demographics

Men 35-54
Men 25-49
Women 25-54
Adults 18-34
Women 25-54
Adults 25-49
Adults 25-49
Women 25-44
Men 18-49
Men 35-54
Women 25-44
Adults 45-64
Men 18-34
Women 35-54
Adults 18-34
Women 25-44
Adults 45-64
Adults 25-54
Adults 25-54
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WAQY Springfield, MA
WLZX Springfield, MA
WRSI Northampton, MA
WLZX-HD2 Northampton, MA

WRSY Brattleboro, VT
WHAI Greenfield, MA
WPVQ Greenfield, MA
WZID Manchester, NH
WMLL Manchester, NH

WZID-HD2 Manchester, NH

WLRW Champaign, IL
WIXY Champaign, IL
WCFF Champaign, IL
WYXY Champaign, IL

WLRW-HD2 Champaign, IL
WIXY-HD2 Champaign, IL
WIXY-HD3 Champaign, IL

(footnotes follow tables)

106
106
N/A
N/A
N/A
N/A
N/A
117
117
117
160
160
160
160
160
160
160

91
91
N/A
N/A
N/A
N/A
N/A
196
196
196
210
210
210
210
210
210
210

Classic Rock

Rock

Adult Album Alternative
Contemporary Hits
Adult Album Alternative
Adult Contemporary
Country

Adult Contemporary
Classic Hits
Contemporary Hits

Hot Adult Contemporary
Country

Classic Hits

Classic Country
Oldies/Classic Hits
Rock

Contemporary Hits

Men 35-54
Men 18-34
Adults 35-54
Adults 18-34
Adults 35-54
Women 25-54
Adults 25-54
Women 25-54
Adults 35-54
Adults 18-34
Women 25-44
Adults 25-54
Adults 35-44
Adults 45-64
Adults 45-64
Men 18-49
Adults 18-34



Station

WYMG
WQQL
WDBR
WABZ
WOXL-FM
WTMT

WOXL-HD2

WNAX-FM
WWWV
WQMZ

WCNR

KEGI
KDXY
KJBX
KDXY-HD2
KDXY-HD3

WCVQ

WVVR
WZzZ7p

WEGI-FM

KISM
KAFE
KICD-FM
KLLT
KMIT
KUQL
WKVT-FM

WKNE

WSNI
WINQ
WKNE-HD2
WKNE-HD3
WQEL

WIII
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Market (a)

Springfield, IL
Springfield, IL
Springfield, IL
Springfield, IL
Asheville, NC
Asheville, NC

Asheville, NC

Yankton, SD
Charlottesville, VA
Charlottesville, VA

Charlottesville, VA

Jonesboro, AR
Jonesboro, AR
Jonesboro, AR
Jonesboro, AR
Jonesboro, AR
Clarksville, TN —

Hopkinsville, KY

Clarksville, TN — Hopkinsville,

KY

Clarksville, TN — Hopkinsville,

KY

Clarksville, TN — Hopkinsville,

KY

Bellingham, WA
Bellingham, WA
Spencer, IA
Spencer, IA
Mitchell, SD
Mitchell, SD
Brattleboro, VT

Keene, NH

Keene, NH
Keene, NH
Keene, NH
Keene, NH
Bucyrus, OH
Ithaca, NY

2012
Market
Ranking

By Radio
Revenue (b)

N/A
N/A
N/A
N/A
153
153

153

194
N/A
N/A

N/A

239
239
239
239
239

N/A

N/A
N/A

N/A

N/A
N/A
N/A
N/A
N/A
N/A
N/A

N/A

N/A
N/A
N/A
N/A
N/A
N/A

2012
Market

Ranking
By Radio

Market (b) Station Format

N/A
N/A
N/A
N/A
159
159

159

264
N/A
N/A

N/A

228
228
228
228
228

N/A

N/A

N/A

N/A

N/A
N/A
N/A
N/A
N/A
N/A
N/A

N/A

N/A
N/A
N/A
N/A
N/A
N/A

Classic Rock
Classic Hits/Oldies
Contemporary Hits
Variety Hits

Adult Contemporary
Rock

Adult Album
Alternative

Country

Rock

Adult Contemporary
Adult Album
Alternative

Classic Hits
Country

Adult Contemporary
Contemporary Hits
Oldies

Hot Adult
Contemporary

Country
Rock

Classic Hits

Classic Rock

Adult Contemporary
Country

Adult Contemporary
Country

Classic Hits/Oldies
Classic Hits

Hot Adult
Contemporary
Adult Contemporary
Country

Classic Rock
Classic Hits/Oldies
Classic Hits

Classic Rock

Target
Demographics

Men 25-54
Adults 45-64
Adults 18-34
Adults 25-54
Women 25-54
Men 18-49

Adults 18-49

Adults 35+
Men 25-54
Women 25-54

Adults 18-49

Men 25-54
Adults 25-54
Women 25-54
Adults 18-34
Adults 45-64

Women 25-54

Adults 25-54
Men 18-34

Adults 35-54

Men 25-54
Women 25-54
Adults 35+
Women 25-54
Adults 35+
Adults 45-64
Adults 25-54

Women 25-54

Women 35-54
Adults 25-54
Men 25-54
Adults 45-64
Adults 25-54
Men 25-54



WONY Ithaca, NY
WYXL Ithaca, NY
WYXL-HD2 Ithaca, NY

WYXL-HD3 Ithaca, NY
WQNY-HD3 Ithaca, NY

(footnotes follow tables)
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N/A
N/A
N/A

N/A
N/A

N/A
N/A
N/A

N/A
N/A

Country

Adult Contemporary
Contemporary Hits
Adult Album
Alternative

News Talk

Adults 25-54
Women 25-54
Adults 18-34

Adults 35-54
Adults 35+



Station

AM:
WIYI
WIJOI
KRNT
KPSZ
WGAN
WZAN
WBAE
WGIN
WHMP
WHNP
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Market (a)

Milwaukee, WI
Norfolk, VA

Des Moines, TA
Des Moines, TA
Portland, ME
Portland, ME
Portland, ME
Portland, ME
Northampton, MA
Springfield, MA

WHMQ Greenfield, MA

WFEA
WTAX
WISE
WYSE
WNAX
WINA
WVAX
WEGI
WKFN
KGMI
KPUG
KBAI
KICD
WKVT
WKBK
WZBK
WBCO
WNYY
WHCU

Manchester, NH
Springfield, IL
Asheville, NC
Asheville, NC
Yankton, SD

Charlottesville, VA
Charlottesville, VA

2012
Market
Ranking

By Radio
Revenue (b)

29
40
68
68
78
78
78
78
N/A
106
N/A
117
N/A
153
153
194
N/A
N/A

Clarksville, TN — Hopkinsville, KYN/A
Clarksville, TN — Hopkinsville, KYN/A

Bellingham, WA
Bellingham, WA
Bellingham, WA
Spencer, IA
Brattleboro, VT
Keene, NH
Keene, NH
Bucyrus, OH
Ithaca, NY
Ithaca, NY

N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A

2012
Market
Ranking
By Radio

Market (b) Station Format

38
44
73
73
90
90
90
90
N/A
91
N/A
196
N/A
159
159
264
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A

Christian
Adult Standards

Adult Standards/Sports

Christian
News/Talk
News/Talk/Sports
News/Talk/Sports
News/Talk/Sports
News/Talk
News/Talk
News/Talk

Adult Standards
News/Talk
Sports/Talk
Sports/Talk
News/Talk
News/Talk

Sports Talk
Classic Hits
Sports/Talk
News/Talk
Sports/Talk
Progressive Talk
News/Talk
News/Talk
News/Talk

Sports Talk

Adult Standards
Progressive Talk
News/Talk

(a) Actual city of license may differ from metropolitan market actually served.

(b) Derived from Investing in Radio 2012 Market Report.

Target
Demographics

Adults 18+
Adults 45+
Adults 45+
Adults 18+
Adults 35+
Men 25-54
Adults 45+
Adults 45+
Adults 35+
Adults 35+
Adults 35+
Adults 45+
Adults 35+
Men 18+
Men 18+
Adults 35+
Adults 35+
Men 18+
Adults 35-54
Men 18+
Adults 35+
Men 18+
Adults 35+
Adults 35+
Adults 35+
Adults 35+
Men 18+
Adults 45+
Adults 35+
Adults 35+

10
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The following table sets forth information about the television stations that we own or operate and the markets they
serve as of February 28, 2013:

2012 Market
Ranking by Fall 2012
Number of TV Station Station Ranking
Station Market (a) Households (b) Affiliate (by # of viewers) (b)
KOAM-TV Joplin, MO — Pittsburg, KS 49 CBS 1
KFJX(d)  Joplin, MO — Pittsburg, K949 FOX
KAVU-TV Victoria, TX 204 ABC N/S
KVCT(c) Victoria, TX 204 FOX N/S
KMOL-LD Victoria, TX 204 NBC N/S
KXTS-LD Victoria, TX 204 CBS N/S
KUNU-LD Victoria, TX 204 Univision N/S
KVTX-LP Victoria, TX 204 Telemundo N/S
@ Actual city of license may differ from metropolitan market
actually served.
(b) Derived from Fall 2012 A.C. Nielsen ratings and data.
(c) Station operated under the terms of a TBA.
(d) Station operated under the terms of a Shared Services Agreement.
N/S Station is a non-subscriber to the A.C Nielsen ratings and data.

For purposes of business segment reporting, we have aligned operations with similar characteristics into two business
segments: Radio and Television. The Radio segment includes twenty-three markets, which includes all ninety-one of
our radio stations and five radio information networks. The Television segment includes two markets and consists of
four television stations and four low power television (“LPTV”) stations. For more information regarding our reportable
segments, see Note 13 of the Notes to Consolidated Financial Statements included with this Form 10-K, which is
incorporated herein by reference.

Strategy

11
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Our strategy is to operate top billing radio and television stations in mid-sized markets, which we define as markets
ranked from 20 to 200 out of the markets summarized by Investing in Radio Market Report and Investing in
Television Market Report.

Programming and marketing are key components in our strategy to achieve top ratings in both our radio and television
operations. In many of our markets, the three or four most highly rated stations (radio and/or television) receive a
disproportionately high share of the market’s advertising revenues. As a result, a station’s revenue is dependent upon its
ability to maximize its number of listeners/viewers within an advertiser’s given demographic parameters. In certain
cases we use attributes other than specific market listener data for sales activities. In those markets where sufficient
alternative data is available, we do not subscribe to an independent listener rating service.

The radio stations that we own and/or operate employ a variety of programming formats, including Classic Hits, Adult
Contemporary, Classic Rock, News/Talk and Country. We regularly perform extensive market research, including
music evaluations, focus groups and strategic vulnerability studies. Our stations also employ audience promotions to
further develop and secure a loyal following.

The television stations that we own and/or operate are comprised of two CBS affiliates, one ABC affiliate, two Fox
affiliates, one Univision affiliate, one NBC affiliate, and one Telemundo affiliate. In addition to securing network
programming, we carefully select available syndicated programming to maximize viewership. We also develop local
programming, including a strong local news franchise in each of our television markets.

12



Edgar Filing: SAGA COMMUNICATIONS INC - Form 10-K

We concentrate on the development of strong decentralized local management, which is responsible for the day-to-day
operations of the stations we own and/or operate. We compensate local management based on the station’s financial
performance, as well as other performance factors that are deemed to affect the long-term ability of the stations to
achieve financial performance objectives. Corporate management is responsible for long-range planning, establishing
policies and procedures, resource allocation and monitoring the activities of the stations.

Under the Telecommunications Act of 1996 (the “Telecommunications Act”), we are permitted to own as many as 8
radio stations in a single market. See “Federal Regulation of Radio and Television Broadcasting”. We seek to acquire
reasonably priced broadcast properties with significant growth potential that are located in markets with
well-established and relatively stable economies. We often focus on local economies supported by a strong presence
of state or federal government or one or more major universities. Future acquisitions will be subject to the availability
of financing, the terms of our credit facility, and compliance with the Communications Act of 1934 (the
“Communications Act”) and FCC rules.

Advertising Sales

Our primary source of revenue is from the sale of advertising for broadcast on our stations. Depending on the format
of a particular radio station, there are a predetermined number of advertisements broadcast each hour. The number of
advertisements broadcast on our television stations may be limited by certain network affiliation and syndication
agreements and, with respect to children’s programs, federal regulation. We determine the number of advertisements
broadcast hourly that can maximize a station’s available revenue dollars without jeopardizing listening/viewing levels.
While there may be shifts from time to time in the number of advertisements broadcast during a particular time of the
day, the total number of advertisements broadcast on a particular station generally does not vary significantly from
year to year. Any change in our revenue, with the exception of those instances where stations are acquired or sold, is
generally the result of pricing adjustments, which are made to ensure that the station efficiently utilizes available
inventory.

Advertising rates charged by radio and television stations are based primarily on a station’s ability to attract audiences
in the demographic groups targeted by advertisers, the number of stations in the market competing for the same
demographic group, the supply of and demand for radio and television advertising time, and other qualitative factors
including rates charged by competing radio and television stations within a given market. Radio rates are generally
highest during morning and afternoon drive-time hours, while television advertising rates are generally higher during
prime time evening viewing periods. Most advertising contracts are short-term, generally running for only a few
weeks. This allows broadcasters the ability to modify advertising rates as dictated by changes in station ownership
within a market, changes in listener/viewer ratings and changes in the business climate within a particular market.

Approximately $124,700,000 or 87% of our gross revenue for the year ended December 31, 2012 (approximately
$116,274,000 or 85% in fiscal 2011 and approximately $118,345,000 or 86% in fiscal 2010) was generated from the

13



Edgar Filing: SAGA COMMUNICATIONS INC - Form 10-K

sale of local advertising. Additional revenue is generated from the sale of national advertising, network compensation
payments, barter and other miscellaneous transactions. In all of our markets, we attempt to maintain a local sales force
that is generally larger than our competitors. The principal goal in our sales efforts is to develop long-standing
customer relationships through frequent direct contacts, which we believe represents a competitive advantage. We also
typically provide incentives to our sales staff to seek out new opportunities resulting in the establishment of new client
relationships, as well as new sources of revenue, not directly associated with the sale of broadcast time.

Each of our stations also engages independent national sales representatives to assist us in obtaining national
advertising revenues. These representatives obtain advertising through national advertising agencies and receive a
commission from us based on our net revenue from the advertising obtained. Total gross revenue resulting from
national advertising in fiscal 2012 was approximately $18,084,000 or 13% of our gross revenue (approximately
$21,288,000 or 15% in fiscal 2011 and approximately $19,820,000 or 14% in fiscal 2010).

14
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Competition

Both radio and television broadcasting are highly competitive businesses. Our stations compete for listeners/viewers
and advertising revenues directly with other radio and/or television stations, as well as other media, within their
markets. Our radio and television stations compete for listeners/viewers primarily on the basis of program content and
by employing on-air talent which appeals to a particular demographic group. By building a strong listener/viewer base
comprised of a specific demographic group in each of our markets, we are able to attract advertisers seeking to reach
these listeners/viewers.

Other media, including broadcast television and/or radio (as applicable), cable television, newspapers, magazines,
direct mail, the Internet, coupons and billboard advertising, also compete with us for advertising revenues.

The radio and television broadcasting industries are also subject to competition from new media technologies, such as
the delivery of audio programming by cable and satellite television systems, satellite radio systems, direct reception
from satellites, and streaming of audio on the Internet.

Seasonality

Our revenue varies throughout the year. Advertising expenditures, our primary source of revenue, is generally lowest
in the first quarter.

Environmental Compliance

As the owner, lessee or operator of various real properties and facilities, we are subject to various federal, state and
local environmental laws and regulations. Historically, compliance with these laws and regulations has not had a
material adverse effect on our business. There can be no assurance, however, that compliance with existing or new
environmental laws and regulations will not require us to make significant expenditures of funds.

Employees

15
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As of December 31, 2012, we had approximately 803 full-time employees and 315 part-time employees, none of
whom are represented by unions. We believe that our relations with our employees are good.

We employ several high-profile personalities with large loyal audiences in their respective markets. We have entered
into employment and non-competition agreements with our President and with most of our on-air personalities, as
well as non-competition agreements with our commissioned sales representatives.

Available Information

You can find more information about us at our Internet website www.sagacommunications.com. Our Annual Report
on Form 10-K, our Quarterly Reports on Form 10-Q, our Current Reports on Form 8-K and any amendments to those
reports are available free of charge on our Internet website as soon as reasonably practicable after we electronically
file such material with, or furnish it to, the Securities and Exchange Commission (the “SEC”).

Federal Regulation of Radio and Television Broadcasting

Introduction. The ownership, operation and sale of radio and television stations, including those licensed to us, are
subject to the jurisdiction of the FCC, which acts under authority granted by the Communications Act. Among other
things, the FCC assigns frequency bands for broadcasting; determines the particular frequencies, locations and
operating power of stations; issues, renews, revokes and modifies station licenses; determines whether to approve
changes in ownership or control of station licenses; regulates equipment used by stations; adopts and implements
regulations and policies that directly or indirectly affect the ownership, operation and employment practices of
stations; and has the power to impose penalties for violations of its rules or the Communications Act. For additional
information on the impact of FCC regulations and the introduction of new technologies on our operations, see
“Forward Looking Statements” and “Risk Factors” contained elsewhere herein.
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The following is a brief summary of certain provisions of the Communications Act and of specific FCC regulations
and policies. Reference should be made to the Communications Act, FCC rules and the public notices and rulings of
the FCC for further information concerning the nature and extent of federal regulation of broadcast stations.

License Renewal. Radio and television broadcasting licenses are granted for maximum terms of eight years, and are
subject to renewal upon application to the FCC. Under its “two-step” renewal process, the FCC must grant a renewal
application if it finds that during the preceding term the licensee has served the public interest, convenience and
necessity, and there have been no serious violations of the Communications Act or the FCC’s rules which, taken
together, would constitute a pattern of abuse. If a renewal applicant fails to meet these standards, the FCC may either
deny its application or grant the application on such terms and conditions as are appropriate, including renewal for less
than the full 8-year term. In making the determination of whether to renew the license, the FCC may not consider
whether the public interest would be served by the grant of a license to a person other than the renewal applicant. If
the FCC, after notice and opportunity for a hearing, finds that the licensee has failed to meet the requirements for
renewal and no mitigating factors justify the imposition of lesser sanctions, the FCC may issue an order denying the
renewal application, and only thereafter may the FCC accept applications for a construction permit specifying the
broadcasting facilities of the former licensee. Petitions may be filed to deny the renewal applications of our stations,
but any such petitions must raise issues that would cause the FCC to deny a renewal application under the standards
adopted in the “two-step” renewal process. We have filed applications to renew the Company’s radio and television
station licenses, as necessary, and we intend to timely file renewal applications, as required for the Company’s stations.
Under the Communications Act, if a broadcast station fails to transmit signals for any consecutive 12-month period,
the FCC license expires at the end of that period, unless the FCC exercises its discretion to extend or reinstate the
license “to promote equity and fairness.” The FCC, to date, has refused to exercise such discretion.

The following table sets forth the market and broadcast power of each of the broadcast stations that we own or operate
with an attributable interest and the date on which each such station’s FCC license expires:

Power Expiration Date of
Station Market (1) (Watts) (2) FCC Authorization

FM:

WSNY Columbus, OH 50,000 October 1, 2020
WNNP Columbus, OH 6,000 October 1, 2020
WNND Columbus, OH 6,000 October 1, 2020
WVMX Columbus, OH 6,000 October 1, 2020
WQEL Bucyrus, OH 3,000 October 1, 2020

WKLH Milwaukee, WI 50,000 December 1, 2020
WHQG Milwaukee, WI 50,000 December 1, 2020
WNRG Milwaukee, WI 6,000 December 1, 2020
WIMR Milwaukee, WI 6,000 December 1, 2012(6)
WNOR Norfolk, VA 50,000 October 1, 2011(6)
WAFX Norfolk, VA 100,000 October 1, 2011(6)
KSTZ Des Moines, IA 100,000 February 1, 2021
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KIOA Des Moines, IA
KAZR Des Moines, IA
KLTI Des Moines, IA
WMGX Portland, ME
WYNZ Portland, ME

(footnotes follow tables)
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100,000
100,000
100,000
50,000
25,000

February 1, 2021
February 1, 2021
February 1, 2021
April 1, 2014
April 1, 2014
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Station

WPOR
WCLZ
WLZX
WAQY
WZID
WMLL
WYMG
WQQL
WDBR
WABZ
WLRW
WIXY
WCFF
WYXY
WNAX
KISM
KAFE
KICD
KLLT
WCVQ
WZZP
WVVR
WEGI
KMIT
KUQL
WHAI
WKNE
WRSI
WRSY
WPVQ
WKVT
WSNI
WINQ
WOXL
WTMT
KEGI
KDXY
KIBX
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Market (1)

Portland, ME

Portland, ME

Springfield, MA

Springfield, MA

Manchester, NH

Manchester, NH

Springfield, IL

Springfield, IL

Springfield, IL

Springfield, IL

Champaign, IL

Champaign, IL

Champaign, IL

Champaign, IL

Yankton, SD

Bellingham, WA

Bellingham, WA

Spencer, IA

Spencer, IA

Clarksville, TN/Hopkinsville, KY
Clarksville, TN/Hopkinsville, KY
Clarksville, TN/Hopkinsville, KY
Clarksville, TN/Hopkinsville, KY
Mitchell, SD

Mitchell, SD

Greenfield, MA

Keene, NH

Northampton, MA

Brattleboro, VT

Greenfield, MA

Brattleboro, VT

Keene, NH

Keene, NH

Asheville, NC

Asheville, NC

Jonesboro, AR

Jonesboro, AR

Jonesboro, AR

WWWYV Charlottesville, VA

WQMZ
WCNR
WYXL
WQNY
WII

Charlottesville, VA
Charlottesville, VA
Ithaca, NY
Ithaca, NY
Ithaca, NY

Power
(Watts) (2)

50,000
50,000
6,000
50,000
50,000
6,000
50,000
50,000
50,000
25,000
50,000
25,000
25,000
50,000
100,000
100,000
100,000
100,000
25,000
100,000
6,000
100,000
6,000
100,000
100,000
3,000
50,000
3,000
3,000
3,000
6,000
6,000
6,000
25,000
50,000
50,000
25,000
6,000
50,000
6,000
6,000
50,000
50,000
50,000

Expiration Date of
FCC Authorization

April 1, 2014
April 1, 2014
April 1, 2014
April 1, 2006(6)
April 1, 2014
April 1, 2014
December 1, 2020
December 1, 2020
December 1, 2012(6)
December 1, 2020
December 1, 2020
December 1, 2020
December 1, 2020
December 1, 2020
April 1, 2013(6)
February 1, 2014
February 1, 2014
February 1, 2021
February 1, 2021
August 1, 2020
August 1, 2020
August 1, 2020
August 1, 2020
April 1, 2013(6)
April 1, 2013(6)
April 1, 2014
April 1, 2014
April 1, 2014
April 1, 2014
April 1, 2014
April 1, 2014
April 1, 2014
April 1, 2014
December 1, 2019
December 1, 2011(6)
June 1, 2020

June 1, 2020

June 1, 2020
October 1, 2019
October 1, 2019
October 1, 2019
June 1, 2014

June 1, 2014

June 1, 2014
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Power Expiration Date of
Station Market (1) (Watts) (2) FCC Authorization
AM:
WIJYI Milwaukee, WI 1,000 December 1, 2020
WIJOI Norfolk, VA 1,000 October 1, 2011(6)
KRNT Des Moines, IA 5,000 February 1, 2013(6)
KPSZ Des Moines, IA 10,000 February 1, 2021
WGAN Portland, ME 5,000 April 1, 2014
WZAN Portland, ME 5,000 April 1, 2014
WBAE Portland, ME 1,000 April 1, 2014
WGIN Portland, ME 1,000 April 1, 2014
WHNP Springfield, MA 2,500(5) April 1, 2014
WHMP Northampton, MA 1,000 April 1, 2014
WFEA Manchester, NH 5,000 April 1, 2014
WTAX Springfield, IL 1,000 December 1, 2012(6)
WNAX Yankton, SD 5,000 April 1, 2013(6)
KGMI Bellingham, WA 5,000 February 1, 2014
KPUG Bellingham, WA 10,000 February 1, 2014
KBAI Bellingham, WA 1,000(5) February 1, 2014
KICD  Spencer, IA 1,000 February 1, 2021
WEGI Clarksville, TN/Hopkinsville, KY 1,000(5) August 1, 2020
WKFN Clarksville, TN 1,000(5) August 1, 2020
WHMQ Greenfield, MA 1,000 April 1, 2014

WKBK



